The LEGO Group - Financial Highlights 2018
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Outpacing industry

@ Inspiring the builders
&Y of tomorrow

Innovation and digitalization are key
to reinventing ourselves every year
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Expanding
presence in China
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D in every region
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“We set out with one aim in 2018,

to stabilise the business. We are
pleased to have achieved this,

and to have delivered modest top and
bottom line growth. We also grew
market share in our largest markets
globally, bucking industry trends.”

Niels B Christiansen, CEO
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@ Sustainability

Ambition to use sustainable
materials in products by 2030
and packaging by 2025

Elements from
sustainable sources
starting 2018

Children reached through
Local Community
Engagement

840,000

2 countries
in 2018



